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The Phone Call

Here’s a way to put it when you talk to
media on the phone to convince them to
cover the story. This isn’t a script to learn
off by heart but it can give you an idea of
how to tackle the call. 

“Hello this is Jane from Jane’s Video in High
Street, Hawthorn. I know you’re busy –
have you got a minute or two for a quick
story idea? I wanted to talk about DVD
piracy and how it’s affecting my business. I
don’t know if you’ve seen the coverage
recently but DVD piracy is on the rise big
time. Pirates are openly selling illegally
copied DVDs at [name a local venue] 

Piracy is threatening my small business and
I’m facing the possibility of having to cut
back on staff. We need police and the
council to realize that piracy is a real crime
and that they need to get down to [venue]
and enforce the law.

I’m happy to be interviewed and pose for a
picture if that helps. I thought maybe you
could get the views of council and police
on what they are doing to stop the pirates.
Meanwhile we need to explain that buying
pirated products is supporting organized
crime.

Apart from anything else, parents should
know that pirates are happy to sell
restricted products to their kids. Does that
sound like a newsy, local story you’d want
to cover?”

If you secure an interview spend a little time
preparing. (See Pre-Interview Preparation
below.)  

If not, write a letter to the editor with your
views. You’ll have a very good chance of
success. CC copies to the local police,
councilors and AVRRA.

Pre-Interview Preparation

Be prepared to answer the following: 

• How much is Piracy costing you?

• Have you / will you cut back on staff as a
result?

• Could this signal the end of your store?
Your industry as a whole?

• What do you want done?

This last question is important. We want to
do more than just whinge – we want to

place pressure on somebody / something
for change. Do you want police to raid a
local second hand market? Can Council
place pressure local markets to clamp
down on the pirates? If so, push for it.

Developing Strong Messages:

Again, you don’t have to learn these
messages like a script but these can give
you an idea of how to be concise and
constructive.

“We need the support of police, local councils
and government to enforce the laws.”

“Piracy is a crime. The victims aren’t in
Hollywood – they are right here in
Bankstown / Brunswick / Bardon.”

“Sellers of pirated DVDs are happy to sell X
or R rated material to underage buyers.
They have nothing to lose.”

“Police and Council can help by stopping
pirates trading at local markets. There’s more
to law enforcement than parking tickets.”

“Pirates are getting larger and more
sophisticated. They earn tax-free income
while collecting the dole. Meanwhile my
staff may have to lose their jobs.”

“Parents would be horrified to know the
movies that pirates will sell their kids.”

Examples Rule OK

Real life experiences beat statistics every
time. Tell the media of how customers
openly tell you that they make copies; that
they brag about having seen movies that
are still at the cinema. This may be old
news to you but will be fresh to the general
public. If you’ve challenged someone selling
pirate product at a local market tell the
journalist the story.

Photographs

Also be prepared to be photographed.
They will probably want the typical
“Disgruntled trader John Smith stands
outside his High Street store.” type picture.

Other Issues

• Expect to have to make contact with the
media several times. They are busy and
have many other people requesting
coverage of their stories. 

• Be ready to brief the journalist about
Piracy in general. Today they will be

writing a Piracy story, tomorrow they’ll be
covering the finals of the cricket – they
need your help to quickly come to grips
with a complex issue. (This also gives you
the chance to shape their perceptions.)

• Gather and make available other news
clips and news stories on piracy 
from AVRRA.

• Brief staff on what you are doing and
coverage you gain. At the very least show
them the media release.

• Be sure to get copies of any coverage
and display it prominently in your store.
This will keep the story alive for longer.
AVRRA would also like to be aware of
your successes. 

• You may wish to team up with several
other video libraries to present a united
front.

Don’t hesitate to contact AVRRA’s Media
Advisor Brett de Hoedt on 03 9510 0848
or brett@hootville.com and your Group
Head Office.
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Police Raid
on Coffs Harbour

Premises
Uncovers Home

Pirate Movie 
and Game Operation

The Advertiser
Tuesday, 1 March 2005

Coffs Harbour Police, working closely with copyright industry representatives,
yesterday raided a Coffs Harbour residence and arrested a man in connection with
manufacturing and selling pirated films, PlayStation® games, and music. 

Police seized two computers, five DVD-R burners and nearly 2,000 individual film
and computer game titles which were being used as manufacturing ‘masters’ in
addition to fifty burned DVD-Rs awaiting distribution. It is alleged the illegal films and
PlayStation games were being advertised in local newspapers.

Adrianne Pecotic, Executive Director of the Australian Federation Against Copyright
Theft [AFACT] said:

“Police are acting to stamp out the local trade in illegal DVDs. This crime inflicts
serious losses on small legitimate businesses, especially in regional areas where
video libraries and local cinemas are an integral part of the community. AFACT
commends the swift action by Coffs Harbour Police.”

When asked about the PlayStation product seized, Nic Foster, Regional Director,
Finance and Operations Sony Computer Entertainment Australia / New Zealand
stated, “The continued work of the Police and industry representatives sends a
strong message to potential ‘pirates’ that they can no longer escape the law when
they steal a company’s intellectual property.  Based on growing knowledge of the
operations of piracy rings, the collaborative efforts of industry bodies representing all
sectors of entertainment products (film, games, music) and the full support of the
Police, we are focussing our resources on eliminating this crime.”

Australian Federation Against Copyright Theft. Media Release – February 8, 2005

The Age
Saturday, 12 March 2005
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AVRRA V’S FOXTEL 
THE FINAL WRAP UP

On 16th February 2005 the Federal Court
of Australia handed down its final orders in
the Foxtel Court case. The Court found
that Foxtel Management Pty Ltd (Foxtel)
had engaged in misleading or deceptive
conduct, in contravention of the Trade
Practices Act. The Court was of the view
that Foxtel had been misleading or
deceptive in how it had:

• advertised the availability of movies on its
Foxtel Box Office (FBO) pay-per-view
channel; and

• compared FBO with the rental of DVDs
and videos from DVD and video libraries.

The Court has restrained Foxtel from
repeating certain misrepresentations in
it’s advertising.

The Court also found that AVRRA had
engaged in misleading or deceptive conduct,
in contravention of the Trade Practices Act,
by including certain representations in the
Pro-Rental Kit, which was distributed to
DVD and video libraries earlier this year.
AVRRA has been restrained from making
those, or similar, representations.

The case yet again proves the Association’s
resolve to stand up and represent its
members, not letting big business just walk
all over us. The Board believes the outcomes
achieved on behalf of its members and the
industry as a whole, certainly out weigh
the costs involved. 

THE FIGHT AGAINST MOVIE
PIRACY GOES ON – 

AFACT SURVEYS THE
IMPACT ON VIDEO STORES

2004 saw progress in the fight against
movie piracy, and 2005 will bring even
greater efforts. The issue is at last squarely
on the agenda in newspapers and in
Government. 2004 saw the first prison
sentence for Copyright offences, and in
January this year video store proprietors in
Sydney received fines of $38,000 for
selling pirate discs, and $16,800 for selling
parallel import discs. This is a strong step
towards deterrent sentencing by the Courts.

AFACT is pleased to be working with
AVRRA on piracy initiatives that you can
support at the shop front. The ‘Movie
Piracy - It’s A Crime’ trailer is available to
run in all stores with supporting poster
artwork to reinforce the message. My thanks
to all of you who are supporting the
message in store. The launch of this
initiative, together with the destruction of
200,000 illegal discs in Melbourne late last
year received blanket media coverage and
strong Police support. The job now is to
translate that support to the Police stations
in your neighbourhood. Report specific
incidents of piracy first to your local Police,
and then to AFACT – provide our number,
1800 251 996, and we will provide Police
Officers with information and support.

The fight is far from over. 2004 figures
show that seizures of illegal discs and
burners doubled over 2003 figures, while
raids on DVDR labs were up 350%. Reports
received on the www.moviepiracy.org.au
website show the incidence of piracy to be
spreading. 2004 saw the number of pirate
DVD stalls at a single market in Melbourne
rise to 156, before being controlled by joint
AFACT and police action in late November.
AFP and Victoria Police now acknowledge
that organised crime is involved in movie
piracy in Australia.

Consumer education and lobbying for more
effective law enforcement to protect your
businesses are the key areas right now.
AFACT is talking to Government and Law
Enforcement Agencies to focus resources
on movie piracy offences. We need specific
information about how piracy is affecting
your store so we can illustrate the problem
with concrete facts. AFACT has with the
help of AVRRA distributed a Confidential
AFACT Survey to collect the facts
requested by Government. Thanks to all of
you who returned the completed survey to
AFACT. We really appreciate your support.

Article supplied by Adrianne Pecotic 
Executive Director Australian Federation
Against Copyright Theft 

DOMAIN NAMES . . . 
ONE BAD DECISION AND 
IT’S GONE
Domain names are easy to register. These
days registering a domain name, like

www.gadens.com.au, is considered a
necessary requirement for any new or
established business. All that is needed is
the necessary fee, lodgement of the
correct document and hey presto . . . the
domain name is yours.

What many people forget is that when the
domain name is registered a set of rules
govern the way in which you can protect
your domain name or have it taken from you.

The rules are set by the Internet
Corporation for Assigned Names and
Numbers (ICANN) which regulates and
issues domain names. It is what the ICANN
rules say that often cause alarm. Often
people don’t realise the potential problems
that can arise until after it’s too late.

For the majority of domain name holders
the rules that govern domain names will
never become an issue, but if they do you
should remember the following:

• the ICANN rules set out the grounds
under which a domain name can be
taken away from a person or business
(such as when the domain name is
similar to the domain name of another
person/entity or the domain name is not
being used)

• the rules are ambiguous and open to
varied interpretations

• if a challenge is made to your domain
name registration, or you want to
challenge someone else’s use of a
domain name, the dispute is heard by a
tribunal (usually consisting of one person)

• if you lose you have no right of appeal.
The decision is final. If a bad decision is
made, there is nothing that can be done

• the costs of the hearing are not
recoverable from your opponent if you win.

Recent ICANN rulings about the use of
domain names have led to determinations
that are considered unfair. This has usually
occurred in cases where an overseas
entity (for example, in the USA) challenges
an Australian company’s use of a domain
name because of its similarity to its own
domain name. If the US company is
successful the Australian company cannot
use that domain name again even if the
Australian company has been using the
business name (‘Gadens’) or the domain

name for a considerable time.

Although ICANN cannot take away your
business name or trade marks, taking
away a domain name can be just as
damaging. Domain names are a critical
piece of intellectual property. After
registering a domain name, a business
cannot afford to sit on its hands and
forget about protecting that property. If
you see someone who has a domain
name that is similar to yours or someone
attempts to challenge the use of your
domain name don’t sit back . . . act on it
straight away.

Michael Bradley, Partner and Nathan
Mattock, Senior Associate of Gadens
Lawyers, Sydney specialising in Trade
Practices and Intellectual Property law.

This publication is provided to clients and
correspondents for their information on a
complimentary basis. It represents a brief
summary of the law applicable as at the
date of publication and should not be

relied on as a definitive or complete
statement of the relevant laws.

ANTI PIRACY CAMPAIGN
GOES LOCAL – 

WITH YOUR HELP
The war on piracy has to be fought on
many fronts; one of the most important
being your local area. While AVRRA is
busy bringing together the many players
in the game, developing national
campaigns and talking to Canberra we
want to help you get results at the
coalface with exposure in your local media.

We’ve prepared a standard media
release that can be personalized to suit
your local situation. By using the release,
which you’ll find at the AVRRA website,

and following this guide, we know you
can make a contribution to the war on
Piracy at the local level. 

Campaign Summary

We want members across the country to
raise the Piracy issue in their local media.
The media release will give you a feel for
the story you are pitching but the stories
will be based on explaining: 

• how widespread the Piracy problem is; 

• the damage it does to legitimate small
businesses (that’s you); 

• the dangers to consumers;

• what can be done to fight it.

Campaign Benefits:

• it will highlight that Piracy is illegal 

• it gets straight to the minds of local
decision makers – Councillors, MPs,
Police - who follow local media more
closely than anyone else;

The Australian. Tuesday, 8 March 2005

• it promotes your business directly to
your customers;

• it raises awareness of Piracy to 
the Public 

What To Do Next

Finish reading this, then download and
personalize the media release at the
AVRRA website. 

Identify your local media – newspapers,
magazines and radio. You may even have
a local TV news service on Channel 31.
Get the right contact names, telephone
and fax numbers and email addresses. 

Get faxing and emailing. Do this as early in
the day as possible for maximum effect.

A release is rarely enough, so you’ll have
to get on the phone and convince the
journalist to tackle your story.

Follow up the release on the same day as
the email with a phone call to the editor.
However you may have more luck getting
through to a News Editor or senior
journalist as opposed to the editor. (See
The Phone Call below.) 

Also send the release to your local MP,
local council and police station. This will
have them looking out for the coverage. 
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